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Onion Festival is the perfect opportunity to promote your product or ser-
vice to happy people having a great time. Corporate marketing spon-
sorships play an integral role in the development of the Texas Onion

Fest. We can offer the opportunity to strengthen your corporate image

and promote brand identity.

The Texas Onion Fest is an annual event held at City Park in Weslaco,

Texas. Held during spring, the Texas Onion Fest celebrates the develop-

ment of the sweet Texas 1015 Onion, which was developed in Weslaco.

Throughout the years, Texas Onion Fest has really become a trademark

Weslaco event, and is now considered one of the major events to at-

tend in the Rio Grande Valley. First held in 1989, the Weslaco Area

Chamber of Commerce wanted to highlight We
maintain community awareness. Texas Onion Fest is one of two major fundraisers for the Weslaco Area Chamber of Com-

merce whose mission it is to promote the spirit of Weslaco through increased communication and cooperation within or-

ganizations, businesses and individuals to enhance growth, prosperity and the quality of life.

Event Marketing is an increasingly important element in your marketing mix. The unique opportunity a community event of

this magnitude provides is worth your investment. The Weslaco Area Chamber of Commerce is committed to improving

the quality of life in the Rio Grande Valley, promoting Weslaco and the Mid -Valley as a great place to live and do busi-
nesséand the Texas Onion Fest is key to achieving those goal s.

Specific investment levels bring visibility onsite in prime locations, website links, and mention in official festival press releases,
recognition in select print, radio and TV advertising, recognition in the official program, VIP credentials and more. Our goal
is to meet your needs. Exhibit space is provided at no additional cost to sponsors who wish to promote onsite. The best way
to do that is to customize a marketing sponsorship package for you.

Marketing

Texas Onion Fest is the way to maximize your advertising dollar and will provide the most unique advertising opportunity to
be found anywhere with quality, high visibility promotion in a pleasant atmosphere.

Festival sponsorships are designed to provide maximum return for your investment dollars. Our attendance is approxi-
mately 9,300. The demographics of our spectators are excellent, and our event reputation is outstanding. It is a must for
Winter Texans, many who choose to extend their stay a bit longer just to take in the festival. With a strong influence on fam-

ily participation and entertainment, we draw family wunits with mon
a two -day event, rather than a one  -day event. This will draw in more families on the second day, which will cater even
more to the family environment, boosting the projected attendance to 14,000. With the selling of a discounted two -day

ticket, we trust that there will be plenty of attendees who will take advantage of the discount.

Demographics

The spectators are a mix of Rio Grande Valley families and Winter Texans from throughout the Rio Grande Valley. Thisis a
family event with parents and their children attending as a unit. We cater to kidés activities, | ocal
and family entertainment.

City of Weslaco County of Hidalgo

Population 36,000 (est. 2010) 774,769 (2010 census)
Ethnicity / Race

White 14.7% (2000 census) 7.8% (2010 census)

Hispanic 83.8% (2000 census) 90.6% (2010 census)

Asian 1.2% (2000 census) 1% (2010 census)

African American .4% (2000 census) .6% (2010 census)
Median household income $26,573 (2000 census) $30,360 (2010 census)

Family household w/child under 18 79.6% (2000 census) 83% (2010 census)




Weslaco was hamed a 2002 All  -America City by the National Civic League and Allstate
Foundation.

The Texas Onion Fest is a family event. Most spectators spend about three hours at the
event, participating in the children's activities, food vendors, and entertainment.

42% of 2011 attendees were seniors (Winter Texans).

44% of 2011 attendees were adults, includes teens (other than seniors).

14% of 2011 attendees were children, (age 3 0 12), younger than 3 are free.
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Media Outreach and Coverage

Each year, Onion Fest establishes communication with local
and state media to reach a variety of audiences and effec-
tively promote the festival. Several months before Onion

Fest, the Chamber Marketing Director sends out media re-
leases chronicling each major step towards the event, be-
ginning with the date announcement. Onion Fest pageant
coverage is then sent out to media outlets, along with an-
nouncements for the recipe cont
tainment lineup. Once thet  -shirts are printed, an announce-
ment is sent out for their availability. This has proven success-
ful in the past, as Onion Fest attendants come purchase their
t-shirts at the chamber for the festival day.

Onion Fest has developed strong relationships with its media
sponsors, and radio stations have been accommodating in
booking the live entertainment.

An Onion Fest media alert is sent out a few days before the event with all the necessary details along with an event sched-

ul e. This year6s Onion Fest received coverage on the |l ocal NBC af
tee chairman was able to explain what the event was about and invite people to Onion Fest the next day. The ABC affili-
ate featured Onion Fest on their weekly community segment, o0Con Mi

which will provide great pre  -event statewide coverage for 2012.

Post coverage is also beneficial to Onion Fest. The Weslaco
Chamber will write their own wrap  -up press release for the city
newspaper, and the two other major newspapers in the area

will do their own wrap -up coverage. This coverage generates

excitement for the following yeards C
the audience who has never been but will be inspired to at-
tend the next year. Last yeards medi

included in the next page.




£65'92%
V/N V/ND0O'Z$ | 8usgam uo paoeld pue agny 08PIA SNUIW 6 S3IMM Ag 09pIA
-noA 0] peojdn ‘salrenubip pue
siosuods Joj saldod og ‘xoidde
V/IN V/NE6S$ loj0o pe bd /7|  yore BenADY
obo| V/NDSS'T$ siauuegq any Adod
Bunsi V/NPOS'T$ (8Inpayos 99s) sjods Gg|  pumy ul 00S'T$ + (00S'T$) AL gnp puss €2 29N O3
Bunsi| V/NDOO't'$ [SMBN-€T|  pupj ur 00ST$ + (000°2$) AL WATZT/S YL|ADYM G [SuURYDSMSN
Bunsi| V/NGTES yorew sog 0T / SOE SS olpey X G'GOT
Bunsi| V/NLO9$ yorew sog 0T / SOE LY olpey €'90T SSIMI0H
Bunsi| V/ND66$ yorew sog 8T / SOE 02 olpey INH £00T X3 LM
Bunsi| V/NDT9$ SO€ 0Z / SOE 0% olpey N4 T°20T ONaMX
Bunsi| VINVSE' TS yorew ‘sog +Z / SOE 8t olpey weQT. AdNX dINg
V/N V/NDOE$ 99} Jualel wslel uoisinenus
V/N V/NDOY'$ SOT XOT ‘SOE X0 olpey T'TOT @sor
V/N V/NDOZ'T$ SOT XOT ‘SOE X0€ olpey 65'/0T ATAM uoisinenuy
V/N V/NDOY'T$ SOT XOT ‘SOE XS€ olpey esedan uoisirenug
000| obo|T TS bd suods 10j02 bd /T pe JodedsmaN ez/S M T2/S 4k 181D uMmo| Ag|eA PIN
obo| 0boIEEZ TS 10102 ||n} Bbd /€ 8T X ¢/’ pe JadedsmaN| €2/ M T2/€ dik 181D umo] As|le pIA
obo| obogEez' TS 10]09 Ny Bd /€| puy Ul 000T$ + Pe JadedsmaN|  0z/¢ S| We 0T LT/S Mk 18D umol As|jeA pIN
obo| 0bo|po6$ 1S 0TXM G'610]00 Bd g eANSaS pe JadedsmaN|  Gz/€ 4| we 0T TzZ/E N x 101UON
000| oboPse'1$ 10]02 6d ||} pe ladedsmaN| €z/e M| uoou zz/s N x JONUOIN
V/N V/NGZ8% solydelb V/N Zaezuoo zi
V/N V/NDOES TZIE N Kianijap 19A|4
obo| obo|pos$ 000°0T ‘SapIs g ‘10[02 N} 1BAY. zitg  TT/IEd 6/S M 19A14
obo| obo| DOO‘T laqurey)/siosuods Vv/N plojqe) 6d-g
obo| oboly/6$ BST'6T ($SIN ‘Bap3 ‘wO) JoNuo\ uasull  Gz/€ 4 piojge) 6d-g
obo| obo|pgT$  Pes'e (eusd e ‘UbH "M) SINA MBSUl|  Gz/€ 4 piojgel bd-g
obo| obo|poss  P00‘9Y OLAIN uasul jo Bunuudl €2/ M 8T/E 4 piojges 6d-g
obo| 060oPz0'T$ 10|02 “J18A0D Moeg ‘bd |In4 pe JadedsmaN| #2/€ Ul aT/e 4 x SSWIL 1\
sbe | sbe] anea JagwinN/I0j0D/azIS way| areq aulpeag 2aked eIpay
losuods lJosuods /10D uny/ |and

+00S'T$ +000°'T$

TTOZ SIS0D pue a|Npayds BuIsnIaApY 1S84 UoIUQ Sexa |




MARKETING SPONSOR LEVELS

Please remember, the actual cash amount of your marketing sponsorship determines the value of the sponsorship. While
we welcome and sometimes solicit the donations of goods or services (in -kind dollars), our operating expenses are exten-
sive and are defrayed by corporate contributions. Upon approval of the Festival Committee, in -kind donations may be
used to upgrade your sponsor level.

In order to insure optimum promotion planning, we would like to know of your interest and commitment to invest in this
year's Festival as soon as possible. Please return the enclosed application right away to insure receipt of the particular
level and type of sponsorship you desire.

We thank you for your interest and consideration and we look forward to working with you this year at the 2012 Texas
Onion Fest!

Features and Benefits included below are guidelines. We prefer to customize a package to
meet your individual needs.

Culinary Center $3,500

Exclusive banner display at entrance (to be provided by Onion
Fest)

Sponsor will be provided a table to display goods or services

The Culinary Center will house the Onion Recipe & Onion Salsa
Contests (sponsored separately)

Logo on Onion Fest website
Listing on Official Onion Fest Park billboard
Logo in newspaper advertising

Radio tags on select Onion Fest radio spots
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Free Commercial or Food Booth (deadline March 9, 2012)

9 Four invitations to Sponsor & Volunteer Party
9 Four official Onion Fest T -shirts
I Ten admission tickets (adult or children) to Onion Fest

Main Stage $3,500

91 Exclusive banner display on stage and listing of musical performances (to be provided by Onion Fest). Stage will
be a 60 X 90 tent featuring Country, Tejano, Norteno and more from 10 am to 9 pm.

I Reserved seats in the front row for performances
91 Sponsor will be provided a table to display goods or services
1

Banner (to be provided by Onion Fest) will be displayed at the entrance
i of stage

Logo on Onion Fest website
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Listing on Official Onion Fest Park billboard

Logo in newspaper advertising

Radio tags on select Onion Fest radio spots

Free Commercial or Food Booth (deadline March 9, 2012)
Four invitations to Sponsor & Volunteer Party

Four official Onion Fest T -shirts
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Ten admission tickets (adult or children) to Onion Fest



Texas Onion Fest Pageant $3,000

I Exclusive sponsorship of the Miss Onion Fest, Miss Onion

Blossom and Springsweet Miss Pageant held Friday, March 2nd
Attendance at the 2011 pageant was approximately

900 persons.

Official Pageant Welcome sign at entrance of pageant

Present official awards to pageant winners

Promotion in all post event publicity

Quarter page ad in the Onion Fest Tabloid of which 46,000 will
be inserted in the Mid Valley Town Crier, 19,000

inserted in the Monitor, 3,500 in the Valley Morning Star, and
1,000 to be distributed by the Weslaco Area Chamber of
Commerce
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Display of your banner (to be provided by sponsor) at Onion Fest grounds
Logo on Onion Fest website

Logo in newspaper advertising

Radio tags on select Onion Fest radio spots

Free Commercial or Food Booth (deadline March 9, 2012)

Four invitations to Sponsor & Volunteer Party

Four official Onion Fest T -shirts.

1
1
1
1
1
1
1
1

Charro Performances Arena $3,000

Ten admission tickets (adult or children) to Onion Fest.

Exclusive sponsorship of the two Charro horse and rider performances
featuring Rancho Caballo de Pura Raza Azteca stables dancing horses.

Announcer will recognize the sponsor during performances

Banner (to be provided by Onion Fest) will be displayed at the performance
arena

Prime reserved seating for ten  at horse shows

Logo on Onion Fest website

Listing on Official Onion Fest Park billboard

Logo in newspaper advertising

Radio tags on select Onion Fest radio spots

Free Commercial or Food Booth (deadline March 9, 2012)
Four invitations to Sponsor & Volunteer Party

Four official Onion Fest T -shirts
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Ten admission tickets (adult or children) to Onion Fest

Family Area Pavilion $2,000

9 Exclusive sponsorship of Family Pavilion including banner display
at entrance (to be provided by Onion Fest). Family Pavilion is an
open pavilion that provides a variety of hands on family events
with a health or environmental focus.

Logo on Onion Fest website

Listing on Official Onion Fest Park billboard
Logo in newspaper advertising

Radio tags on select Onion Fest radio spots

Free Commercial or Food Booth (reservation deadline March 9,
2012)

Four invitations to Sponsor & Volunteer Party
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9 Four official Onion Fest T -shirts
I Ten admission tickets (adult or children) to Onion Fest



